METHODOLOGY
DISCLOSURE
STATEMENT
CLIENT: ANIMAL MEDICINES AUSTRALIA (AMA)
PROJECT NAME: PETS AND THE PANDEMIC
PROJECT REFERENCE: NGR 2102009

August 2021

REPORT WAS PREPARED FOR

REPORT WAS PREPARED BY

Animal Medicines Australia

Philip Partalis| Research Director
philip.partalis@newgateresearch.com.au
Lisa Vo | Senior Research Executive
lisa.vo@newgateresearch.com.au

DISCLAIMER
In preparing this report, Newgate has presented and interpreted information that we believe to be relevant for completing the agreed task in a professional manner. It is
important to understand that Newgate has sought to ensure the accuracy of all the information incorporated into this report. Where Newgate has made assumptions as a
part of interpreting the data in this report, its researchers have sought to make those assumptions clear. Similarly, Newgate has sought to make clear where its
researchers are expressing their professional opinion rather than reporting findings.
The qualitative research findings included throughout this report should not be considered statistically representative and cannot be extrapolated to the general population.
For the quantitative research results, the base (number and type of respondents asked each question) and the actual survey questions are shown at the bottom of each
page. Results may not always total 100% due to rounding. Weighted results are shown throughout the report, unless otherwise specified. The weighting approach is
outlined in the methodology.
Please ensure that you take these assumptions into account when using this report as the basis for any decision-making. This project was conducted in accordance with
AS: ISO20252:2012 guidelines, the international quality standard for market and social research, to which Newgate Research is accredited. Newgate project reference
number: NGR 2102009.
Newgate Research is a member of the Australian Polling Council and complies with its Code of Conduct as it pertains to the public release of polling data.
This document is commercial-in-confidence; the recipient agrees to hold all information presented within as confidential and agrees not to use or disclose, or allow the use
or disclosure of the said information to unauthorised parties, directly or indirectly, without prior written consent. The research methodology is copyright to Newgate
Research, 2021.
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SHORT METHODOLOGY DISCLOSURE STATEMENT
This research was conducted by Newgate Research on behalf of Animal Medicines Australia between the 13th April and 13th May 2021.
The target population for the research was Australian residents (all states and territories) aged 18 years or above.
The research comprised 4 x focus groups with n=21 participants (in total) and a 15-minute self-complete online survey with n=1,017
participants.
The research was undertaken in compliance with the Australian Polling Council Quality Mark standards which can be viewed here:
https://www.linkedin.com/company/australian-polling-council
The Long Methodology Disclosure Statement for this research can be viewed here: https://www.newgatecomms.com.au/disclosurestatements/
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LONG METHODOLOGY DISCLOSURE STATEMENT
This research was conducted by Newgate
Research on behalf of Animal Medicines Australia
between the 13th April and 13th May 2021.
The target population for the research was
Australian residents (all states and territories)
aged 18 years or above.
The research comprised 4 x focus groups with
n=21 participants (in total) and a 15-minute selfcomplete online survey with n=1,017 participants.
Survey participants were sourced from databases
via the Lucid marketplace.
Qualitative participants were recruited by
Research Connections.
Participation was on a voluntary, opt-in basis.

Weighting was applied to the survey dataset to more accurately reflect the target
population, using rim weighting (or raking).
The data set was weighted to match population data from the Australian Bureau of
Statistics’ Census 2016 on household location and size (for findings relating to
household traits), and by location, age and gender (for results relating to individual
attitudes and behaviours). The weighting approach was consistent with that used in the
2019 study.
For sample weighted by household location and size, weighting efficiency was around
94% for most survey estimates; that is, the effective sample size for most estimates was
around 94% of the actual sample size (i.e. n=954 for estimates made on the total
sample). For sample weighted by location, age and gender, the weighting efficiency was
around 93% for most survey estimates, with effective sample size for most estimates at
n=945 for estimates made on the total sample. Using the effective sample size, the
maximum margin of error for estimates made on the total sample is +/- 3%.
All population extrapolations by total households or persons for 2021 have been based
figures drawn from the ABS Household and Family Projections (cat. no. 3236.0) and the
ABS’s ‘Population Projections, Australia, 2017-2066’, which placed the estimated
number of households nationally at 9,955,106 under a medium-growth scenario, the total
population at 26,301,274, and the number of adults at 20,429,953.
The full question wording used in the survey is included within the footnotes of the
report. For multiple choice questions and statement grids, the order of response options
and statements was randomised to avoid potential order effect.
The research was undertaken in compliance with the Australian Polling Council Quality
Mark standards which can be viewed here:
https://www.newgatecomms.com.au/disclosure-statements/
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